From awareness to action for sustainable development
in Latin America: learning from obesity, climate change
and population ageing

Key figures

What is the issue?

58%

of adults in Latin
America and the
Caribbean are estimated
to be overweight (compared to a global
average of 34%) and 23% are obese.
In a 2ºC warming scenario without
climate change adaptation,
soya bean yields in Brazil could
decrease by

30-70%
and wheat yields by
50%

In Latin America and the Caribbean,
the proportion of the population
aged 60 and over is expected to
increase by over a quarter from
under
in 2015

12%
to
16% in 2030
and over
25% in 2050
About the Institute

KEY
FACTS

Obesity trends in Latin America continue to justify the label ‘epidemic’. The hurdles to tackling it are shared with other
sustainable development challenges such as climate change and population ageing.
How can we inspire new forms of governance that will feel empowered to address these pressing sustainable development
challenges to quality of life?

What research did the Sodexo Institute for
Quality of Life do?
In November 2017, the Institute held a round-table Dialogue
in São Paulo, Brazil with experts from the fields of obesity,
climate change and population ageing from Mexico, Brazil
and Chile to consider:
n what are the pre-requisites for successful behaviour
change intervention?
n drawing on examples, what are the keys to successful
communications campaigns to support behaviour change?
n what are the factors that can inspire and empower public
policy-makers to be bold in driving behaviour change?
n what is governance and is it important?
n what lessons can be drawn from different sectors
regarding smart governance?
n are these lessons relevant to the local, national and
regional levels?

What did we learn?
The gap between ‘awareness’ and ‘action’ for more
sustainable development is succinctly called ‘behaviour
change’. Sustained behaviour change requires us to
understand better what motivates us. In this quest, we
can helpfully start to think of ourselves more as citizens
who share in the benefits and burdens of achieving more
sustainable development. For us to realign ourselves
along these lines requires a change of language and tone
in communications and marketing.
Responsible authorities are needed at the highest level
with long term plans, the power to implement and
evaluate corresponding policies, and the obligation to
account for what is achieved
Find out more by reading the full report From Awareness
to action for sustainable development in Latin America:
learning from obesity, climate change and population
ageing (also available in Spanish and Portuguese) here.

As an in-house ‘think-tank’, the Sodexo Institute for Quality of Life is inspired by Sodexo’s deeply held conviction that improving Quality of Life
leads to the progress of individuals and contributes to the performance of organisations. Its role is to gather and develop insight to help Sodexo
understand better what are the levers of Quality of Life.
www.sodexo.com
QualityofLifeInstitute@sodexo.com

